Targeted Online Sample

Finding and engaging highly targeted groups for
online research has never been easier!

plus other opt-in techniques.

A suite of incentive options that are individually relevant,
resulting in highly engaged respondents.

In addition Primary Decision Maker In Process:

to traditional Magazine Subscriptions » Food and Beverage
. Automotive Data Preferences
demographics, Technology Ownership » Leisure Activities
_S_urv_eySpl’ee Health Conditions > Online and Offline
profiling includes: Employment Specialties Shopping Habits
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Y For more information:
. s , call 800.409.6262
L email info@dms-research.com

A r— or visit www.dms-research.com
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